
EMMY NODS TO CBS  

CBS, Showtime and The CW have been recognized with
a total of 62 Emmy nominations. Among the 44
Primetime nods picked up by CBS are seven for TWO
AND A HALF MEN (including Outstanding Comedy
Series, Outstanding Lead Actor in a Comedy Series --
Charlie Sheen, Outstanding Supporting Actor in a
Comedy Series -- John Cryer, Outstanding Supporting
Actress in a Comedy Series -- Holland Taylor & 
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CBS RELEASES 2nd QUARTER ‘07 RESULTS...
S&S SCORES BESTSELLERS... MORE

CBS CORPORATION REPORTS 
2nd QUARTER 2007 RESULTS

On July 31, CBS Corporation
reported results for the Second
Quarter ended June 30, 2007. 

Commenting on the results,  CBS Corporation President and
CEO, Leslie Moonves said: "We had solid second quarter results
with mid-teens Earnings Per Share growth on an adjusted basis, as
well as strong free cash flow which continues to allow us to return
value to our shareholders. I'm pleased with our underlying revenue
performance, coupled with the excellent showing by the CBS
Television Network in the Upfront marketplace, which under-
scores the strength of our network television business.  At the same
time, we continue to adjust our portfolio of assets, moving this
quarter to complete the sale of several television and radio stations
and investing in new digital properties.  Together with a host of
other strategic investments, our acquisition of Last.fm during the
quarter adds a compelling interactive extension to all of our con-
tent properties and is helping us advance our overall strategy of
building communities around our industry-leading content." 

For CBS Corporation’s 2nd Quarter 2007 earnings results,
and more complete information about CBS Corporation,
see the Company's news releases and filings with the SEC,
which can be found on the CBS Corporation website,
www.cbscorporation.com, in the "News" and "Investor
Relations" sections, respectively.

SIMON & SCHUSTER SHOWS 
BESTSELLING PROWESS

According to Nielsen BookScan -- which
measures cash register sales that account
for nearly 70% of the U.S. retail market --
seven of the top 20 titles (35%) of the
year’s bestselling books belong to Simon &
Schuster imprints. S&S’s results were spearheaded by mega-
phenomenon “The Secret” (#1) which also made the list as an
audio on compact disc (#11). Other titles on the list include
“YOU: On a Diet” (#4); “The Best Life Diet” (#7); “The Glass
Castle” (#9); “Nineteen Minutes” (#17); and “Einstein” (#19).
In another measure of bestselling prowess, by the end of June,
S&S imprints had placed 71 titles on the New York Times
Bestseller list, as compared to 57 at the same time last year.  

http://www.cbscorporation.com
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ning correspondent for ABC News for the past 23 years,
has been named a CBS News correspondent. He will join
Cynthia Bowers in the Chicago bureau.

Plus...

z CBSNews.com
ranks as one of the top
five websites for news
and information, accord-
ing to the new book, “Consider the Source: A Critical
Guide to 100 Prominent News and Information Sites on
the Web.”  Note authors James Broderick and Darren
Miller: “CBS News offers a Web presence that is, in many
ways, still the gold standard. Its site is one of the most compre-
hensive, extensive and innovative of any major outlet ... From
Edward R. Murrow’s oversized microphone to today’s digital
technology, CBS News remains a credible leader in the
expanding landscape of modern journalism.”

z On July 10th, the CBS
drama JERICHO, distrib-
uted outside the U.S. by
CBS Paramount
International Television,
premiered on Spain’s
Telecinco network. Back-
to-back episodes of the
apocalyptic drama ranked as
the #1 and #2 primetime
telecasts of the night. With
an average audience of over
3.5 million viewers, JERI-
CHO is on course to rank as
the #2 U.S. television series
in Spain for July, behind
only CSI! 

TELEVISION STATIONS

MILE HIGH PARTNERSHIP: Under the extended
agreement with the Denver Broncos, CBS4 (KCNC-
TV) has been named the official television partner of the
team through 2010. CBS4 will air 17 of 20 Broncos games
this season, as well as five locally produced team-related

programs each week. As the
Bronco’s official television sta-
tion, CBS4 has the exclusive
rights to all pre-season telecasts
not done by a national net-
work partner, along with
exclusive rights to use Broncos marks, logos, video and
other elements in non-news programming. ... In addition,
CBS4 is partnering with ESPN to simulcast all ESPN
Broncos games in the 2007 season. The four ESPN games
that will be simulcast on CBS4 will be held on Monday
nights and include the opening pre-season game on
Monday, August 13, 2007. 

RADIO

SHEEHAN FOR ST. LOUIS:
John Sheehan has been named
Vice President and General
Manager of CBS RADIO stations
KEZK-FM and KYKY-FM St.
Louis. The appointment marks
Sheehan’s return to CBS RADIO,
after having previously worked as
Director of Sales at the Company’s then-Kansas City  
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SHOWTIME FOR THE TROOPS

Showtime Networks recently worked with “Tunes
4 the Troops” to treat American soldiers  abroad
to DVDs of some of the Network’s most popular
shows, including “Dexter,” “Brotherhood” and
“The Tudors.”  “Tunes 4 the Troops” collects
new and used CDs, DVDs, and Books on CD for
our troops overseas, primarily in the combat
zones.  

John Sheehan

The launch of JERICHO
in Spain was featured in
many top-rated publica-
tions, including TV
Mania, Spain’s equiva-
lent to TV Guide.




